LY LICH KHOA HQC CHUYEN GIA KHOA HQC VA CONG NGHE

1. Ho va tén: HO HUY TUU

2. Nam sinh: 1971 3. Nam/Nir: Nam
4. Hoc ham: Nam dugc phong:
Hoc vi: Tién sy Nam dat hoc vi: 2011

5. Linh vire nghién ctru trong 5 nim gin day:

Khoa hoc Ty nhién [ ] | Khoa hoc K thudt va Cong nghé [ ] | Khoa hoc Y dugc

[

Khoa hoc Xa hoi X Khoa hoc Nhan van [ ] | Khoa hoc Nong nghiép
Md chuyén nganh 510 |2 A Y S
KH&CN: Tén goi: Kinh té va Kinh doanh

6. Chirc danh nghién ciru: Tién sy

Chirc vu hién nay: Phé truéng khoa Kinh té

7. Dia chi nha riéng:

bién thoai NR: 05833545069; CQ: 058 3 831148; Mobile: 0908250608

E-mail: tuuhh@ntu.edu.vn

8. Co quan cong tac:

Tén co quan: Truong Pai hoc Nha Trang
Tén nguoi dimg dau: PGS.TS. Trang Si Trung

Pia chi co quan: 02 Nguyén Dinh Chiéu, Nha Trang, Khanh Hoa

Dién thoai: 058.2224.3868 ; Fax: 058.3.831147; Website: htttp://www.ntu.edu.vn

9. Qua trinh dao tao

Bac dao tao Noi dao tao Chuyén nganh Nim tét nghiép
DPai hoc Truong Pai hoc Nha Trang | Kinh té Thiy san 1994
Thac sy Truong Dai hoc Nha Trang | Kinh té Thay san 2007

Tién sy Dai hoc Tromso, Na Uy Marketing 2011
Thuc tap sinh khoa hoc

10. Trinh dd ngoai ngix (mdi muc dé nghi ghi ré mirc dg: Tot/Khd/TB)

TT | Tén ngoai nglt Nghe Noi Doc Viét




1

Tiéng Anh

Trung
binh

Trung binh

Tt

11. Qua trinh cong tac

Thoi gian Vi tri cong tac Linh vuc chuyén mén Co quan cong tac
(tie nam... den nam...)
1994 — 2006 Giang vién Giang day Kinh tévi | Truong Pai hoc Nha
mo va Kinh t€ lugng | Trang

2006 — 2008 Pho trudng bo mon Giang day Kinh té vi | Truong DPai hoc Nha
Kinh doanh Thuong mo va Nghién ctru Trang
mai marketing

2008 — 2011 Nghién ctru sinh Marketing va Hanh vi | Pai hoc Tromso, Na Uy

nguoi tiéu dung

2011 dén nay

Kinh té

Pho trudng khoa

Marketing va Hanh vi
nguoi tiéu dung

Truong Pai hoc Nha
Trang

12. Cac cong trinh KH&CN chii yéu duge cong bd, sich chuyén khao

(liét ké cong trinh tiéu biéu dd cong bé trong 5 nam gan nhdt)

TT Tén cong trinh La tac gia hodc la Noi cong bd Nam cong
(bdi bdo, cong trinh...) dong tac gia cong |  (tén tap chi da dang/ b6
trinh nha xudt ban)
1 | Tap chi qudc té
Nonlinear effects between Pdng tic gia Journal of Targeting, 2010
satisfaction and loyalty: An Measurement and
empirical study of different Analysis for Marketing,
conceptual relationships Vol. 18,239 — 251
Food risk and knowledge in Péng thc gia Asia Pacific Journal of 2009
the satisfaction-repurchase Marketing and
loyalty relationship Logistics, Vol. 21 (4),
521 —536
Ambivalence and involvement Pdng tac gia Australasian Marketing 2010
in the satisfaction-repurchase Journal, Vol. 18, 151 —
loyalty relationship 158
The role of norms in Pa L Appetite, Vol. 51, 546 — 2008
. . . . ong tac gia
explaining attitudes, intention 551
and consumption of a common
food (fish) in Vietnam
The moderator effects of Pdng tac gid Journal of Consumer 2011
perceived  risk,  objective Marketing, Vol. 28 (5),
knowledge and certainty in the 363-375
satisfaction—loyalty
relationship




Reflective and impulsive Pdng tac gid Appetite, Vol. 58, 618- 2012
influences on unhealthy 622
snacking. The moderating
effects of food related self-
control
Certainty, risk and knowledge Péng tac gia Asia Pacific Journal of 2012
in the Marketing and
satisfaction-purchase intention Logistics, Vol. 24 (1),
relationship in a new product 78-101
experiment
Consideration set size, Déng the gia Asia Pacific Journal of 2013
variety seeking and the Marketing and
satisfaction-repurchase loyalty Logistics, Vol. 25 (4),
relationship at a product 590-613
category level
The roles of ambivalence, Pdng tac gid Food  Quality and 2013
preference conflict and family Preference,
identity: A study of food Vol. 28, 92-100
choice among Vietnamese
consumers
Conscientiousness and Péng tac gia Scandinavian Journal 2015
(un)healthy eating: The role of of Psychology, Vol. 56,
impulsive eating 397-404.
and age in the consumption of
daily main meals
Marketing barriers and export Pdng tic gia Asian Journal of 2013
performance: A Strategy Business Research, Vol.
categorization approach in the 3 (1), 66-80
Vietnamese seafood Industry
Patterns of Vietnamese buying Pdng tac gia Asia Pacific Journal of 2017
behaviors on luxury branded Marketing and
products Logistics, Forthcoming.

Ho Huy Tuyu, Svein

Ottar Olsen, Lé&é Chi

Cong
Bai bao trong nwoc ,
Tac dong cua gid, chat luong Téc gia Tap chi KHCNTS 2007
cam nhan, sy thdéa man va
trung thanh déi véi ca cua
ngudi tiéu dung tai thanh phd
Nha Trang
Van dung 1y thuyét hanh vi du Téc gid Tap chi KHCNTS 2007

dinh (TPB) dé giai thich dong
co cua nguoi tiéu dung ca tai
TP Nha trang.




Hanh vi ti€u dung ca: Vai tro Téc gid Tap chi KHCNTS 2008
cua cac nhan t0 xa hoi.
Tich hop ly thuyét TPB dé giai Thc gia Tap chi KHCNTS 2008
thich sy trung thanh ctia nguoi
tiéu dung: Vai tro cta su quan
tam.
Vai tr0 cua cam nhan rui ro Téc gia Tap chi KHCNTS 2008
trong quan hé¢ gilta sy thoa
mén va mirc do mua lai d6i v6i
ca thyc pham.
Céc nhan 10 anh hudng den su | 0 oy Tap chi KHCNTS 2009
hai long: Cau truc da chiéu cua
chat luong thiy san cam nhan
Vai tro cia hanh vi qua khir: Téc gid Tap chi KHCNTS 2010
tinh hudong an céd tai nha cua
cac nguoi tiéu dung
Ly gidi sy c6 gang trong viéc Téc gia Tap chi KHCNTS, S6 2, 2012
gia tang ti€u dung doi voi san 72-77
pham cé
Céc nhan t6 anh hudéng dén Péng tic gid Tap chi KHCNTS, S6 3, 2012
doanh thu va lgi nhuan ctia cac 56-63
doi tau ludi kéo xa bo tinh
Kién Giang
Thai do va sy san long chi tra Da L Tap chi KHCNTS, S 2, 2012
R R A . . ong tac gia
thém cua nguoi ti€u dung tai 83-88
TP. Nha Trang dbi v6i san
pham tom nuoi sinh thai
Y dinh quay lai va truyén Péng tic gia Tap chi Kinh t& Phat 2012
miéng tich cuc cua du khach trién, Pai hoc Kinh te,
qudc té d6i v6i TP. Nha Trang TP. HCM, S4, 262, 55-
63
Su gan b cia nhan vién dbi Péng tac gia Tap chi Phat trién Kinh 2012
voi Cong ty Du lich Khanh té, Pai hoc Kinh té TP.
Hoa HCM, Sb 264, 56-64
Aph huong cta hinh anh Qiém Péng tac gia Tap chi Kinh té va 2012
dén va cam nhan rai ro dén y QTKD, Truong Dai hoc
dinh quay lai va truyén miéng Kinh t¢ va QTKD Thai
tich cyc cua du khach déi véi Nguyén, S6 4, 52-57
khu du lich Ctra Lo, tinh Nghé
Anh.
Anh huéng cia hinh anh Tap chi Khoa hoc va 2012

thuwong hiéu Mobiphone dén sy
hai long va mirc chi tiéu cua
khéach hang tai TP. Nha Trang.

Ddng tac gia

C(:)ng ngbé, Pai hoc Pa
Nang, So 10 (59), 110-
116




Cac nhan t0 anh huéng dén Péng tic gia Tap chi Phét trién Kinh 2013
muc do ung dung thuong mai te, Pai hoc Kinh te TP.
dién tur trong cac doanh nghiép HCM, S6 268, 45-52
tai TP. Nha Trang
Mot s6 nhan t6 anh huong Qén ) 6ng thc gia Tap chi Khoa ’th 2014
su quan tam tham gia bao hiém DPHQGHN, Kinh té va
xa hoi tg nguyén cua nguoi Kinh doanh, Tap 30, Sb
buén ban nho 1é trén dia ban 1, 10-19
tinh Nghé An
Anh hudng cua ly do gidi thich | T4c gia Tap chi Khoa hoc 2015
thai 46 dén muc do tiéu ding PHQGTP.HCM,
cac san pham ca Chuyén san Kinh té va
Luat
Yéu t6 anh hudng t6i mirc d0 | Pdng tac gia Kinh té va Du béo 2015
thoa man vé chat luong dich
vu cua Vietnam Airlines
Céc nhan t6 anh huong sy hai | Pdng tac gia Kinh té va Du bao 2015
long khi dung rugu vang Chile
tai cac Nha hang tai TP. Nha
Trang
Céc nhan 0 anh huong den ket | a0 oia Tai chinh, Bo Tai chinh, [ 2012
qua kinh doanh cta cac doanh SO 11 (557),49-51
nghi¢p khach san — nha hang
Su san lc‘)r}g chi tra thém ddi Déng the gia Tap chi khoa hoc, bai 2013
v&i san pham cé basa nudi sinh hoc Can tho, S0 27, 94-
thai cia nguoi ti€u dung tai 103
thanh phd Nha Trang
Phan tich ‘,[héi do cﬁaqngu’(‘yi Téc gia Tap chi Khoa hoc va 2011
tiéu dung doi véi san pham cé Cong ngh¢ Thuy san,
Truong Dai hoc Nha
Trang, S6 2, 11-18
Quan h¢ gitra tudi va su quan | . . gid Tap chi Khoa hoc va 2012
tdm cua nguoi tiéu dung Nha Cong ngh¢ Thuy san,
Trang d6i v6i san pham ca Truong Dai hoc Nha
Trang, SO 3, 89-94.
Anh huong cua rui ro cam Téc gid Tap chi Khoa hoc va 2013
nhan va kién thic dén moi Cong nghé¢ Thuy san,
quan hé thoa man — trung Truong DPai hoc Nha
thanh lién quan dén tiéu diung Trang, S 3, tr. 73-77.
ca
Su thich Ung cong nghé cua Tap chi khoa hoc, Dai 2016

ngudi 16n tudi: Tinh hudng

Dong tac gia

hoc Can tho, S6 44, tr.




nhan luong huu qua thé ATM
tai thanh pho Nha Trang

118-127.

Ap dung md hinh d6i moi gia
tri d6i mé&i khach hang nham
nang cao nang luc canh tranh
diém dén du lich bién Nam
Trung Bo

Pong tac gia

Quan ly Kinh té, Vién
Nghién cou Quan ly
Kinh té Trung wong, Sb
74, tr. 30-40.

2016

Gidi thich y dinh chia sé tri
thirc cua céc doanh nghi¢p du
lich & Khanh Hoa

Dong tac gia

Tap chi Khoa hoc Kinh
té, Truong Pai hoc Kinh
té, PH Pa Néng, S6 3,
tr. 78-86.

2015

Nghién cuu sitc manh moi
quan hé khach hang-nhan vién
tai cac ngan hang Vi¢t Nam

Pong tac gia

Tap chi Kinh té & Phat
trién, Pai hoc Kinh té
Quéc dan, Ha Noi, Sb
224, tr. 72-79

2016

Céc nhén té anh huong dén sy
tin tudng cua khach hang trong
mua hang tryc tuyén

Dong tac gia

Tap chi Kinh té & Phat
trién, Pai hoc Kinh té
Quéc dan, Ha Noi, Sb
229, tr. 52-59.

2016

Céc nhan t6 anh huong dén su
lwa chon quang cdo truyén
hinh cua céc doanh nghiép vira
va nhé Khu vyc Ddong bang
Song Mé Kong

Ddng tac gia

Tap chi Kinh té & Phat
trién, Pai hoc Kinh té
Quéc dan, Ha Noi, SH
234, tr. 66-75.

2016

Anh huéng clia méi truong to
chire dén hanh vi hd tro thuong
hi€u cua nhan vién trong nganh
dich vu luu tra tai Nha Trang

Pong tac gia

Tap chi Kinh té & Phat
trién, Pai hoc Kinh té
Qubc dan, Ha Noi, S6
dén.

2017

Mé rong ly thuyét hanh vi du
dinh dé giai thich ¥ dinh su
dung M-commerce tai Khanh
Hoa

Ddng tac gia

Tap chi Kinh té & Phat
trién, Pai hoc Kinh té
Quéc dan, Ha No, SH
dén.

2017

Time perspectives and
convenience food consumption
among teenagers in Vietnam:
The dual role of hedonic and
healthy eating values

Pong tac gia

Food Research
International (SCI)

2017




Attribute importance

: . Dong tac gia Appetite (SCI) 2017

segmentation of Norwegian
seafood consumers:
The inclusion of salient
packaging attributes
Patterns of Vietnamese buying Pdne tic oia Asia Pacific Journal of 2017
behaviors on luxury branded glace Marketing and Logistics
products (Scopus)

3 | Hoi nghi quéc té
Satisfaction, involvement and Pone tac oid IFFET 2008 Nhatrang 2008
loyalty toward fish in Vietnam glacs Proceedings
The relationships between Pone téc oid IFFET 2006 Portsmouth 2006
perceived quality, satisfaction gHCE Proceedings
and loyalty towards fish in
Vietnam
Explaining repurchase Pdne tic oia IFFET 2010 Montpellier 2010
intention towards fish in glack Proceedings
Vietnam: The extension of the
theory of planned behavior
The effects of the perceptions })éng tac gia The proceedings of 4™ 2014
of food/fish quality and risks International
on Vietnamese consumer Symposium SPISE
satisfaction and consumption 2014, University of

Technology, HCMC
(Keynote Speaker)

4 | Sach chuyén khio

Nghién ctru hanh vi tiéu dung Téc gia NXB Lao Bong 2017

ca tai Viét Nam

13. S6 lwgng van bang doc quyen sang ché/ giai phap hiru ich/ van bang bao ho glong cay

tron

/ thiét ké bo tri mach tich hop di dwoce cip (néu c6)

TT

Tén va ndi dung vin bang

Nam cap van bang

1

14. S6 lwong cong trinh, két qua nghién ciru dwoc ap dung trong thwe tién (néu cd)

TT

Tén cong trinh

Hinh thirc, quy mo, dia chi 4p dung

Thoi gian

1




15. Céc d@ tai, dw an, nhiém vu KH&CN di chii tri hodic tham gia trong 5 nim gﬁn day

Tén dé tai, du 4n, nhiém vu Thoi gian Thufc Chuwong Tinh trang
KH&CN di cha tri (bit dau - két thiic) trinh (néu cé) (dd nghi¢m thu-xép
logi, chwa nghiém
thu)

Mo rong hiéu biét thai do va | 2008 - 2011 Dé tai trong khuoén | Da nghiém thu
hanh vi ctia nguoi tiéu dung khé Du an quéc té
thuy san Viét nam SRV 2701 -

NORAD
Phén tich thai d6 va hanhvi | 2012 - 2013 Dé tai cap Truong — | Da nghiém thu
tiéu dung c4 tai thanh phd Pai hoc Nha Trang
Nha Trang
Anh huéng cua cac nhan to 2013 - 2014 Dé tai cap Truong — | Pa nghiém thu
cua qua trinh lya chon dén DPai hoc Nha Trang
quan h¢ thoa man-trung thanh
d6i véi cac san pham ca cla
nguoi tieu dung tai Nha Trang
Nghién ciru hanh vi tiéu dung | 2017/2018 Dé tai cap Bo Chua nghiém thu
bén vimg ctia nguoi Viét Nam
Tén dé tai, du 4n, nhiém vu Thoi gian Thufc Chuwong Tinh trang

KH&CN da tham gia (bit dau - két thiic) trinh (néu cé) (dd nghi¢m thu,
chwa nghiém thu)

Kham pha thai d§ va hanh vi [ 2005 - 2008 Cép bo, trong khuon | Da nghiém thu
tiéu dung thuy san Viét nam kho Dy 4n qubc té

SRV 2701 -

NORAD
Phat trién ngudn nhén lyc tinh | 2011 - 2012 Dé tai cap Tinh, Pi nghiém thu
Khanh Hoa dén 2020 Khanh Hoa
Cung cd, xay dung va phat 2014 - 2016 Dé tai cap Tinh, Pi nghiém thu
trién hop tac xa, to hop tac Khanh Hoa
nong nghiép tinh Khanh Hoa
16. Giai thwong (vé KH&CN, vé chdt lwong san pham, ...)
TT Hinh thirc va ndi dung giai thudng Nam tang thuong

1 Bai bao: 2011

“The moderator effects of perceived risk, objective knowledge
certainty in the satisfaction-loyalty relationship" xuét ban trén Journal
of Consumer Marketing.

and

Pat giai cho Cong trinh Xuét sic dugc vinh danh nam 2011 ctia Mang
xudt ban cong trinh khoa hoc Emerald Literati Network.




Bai bao:

“Consideration set size, variety seeking and the satisfaction-
repurchase loyalty relationship at a product category level" xuat ban
trén Asia Pacific Journal of Marketing and Logistics

Pat giai cho Cong trinh Xuét sac nhat nim 2013 cua Tap chi thudc
Mang xuét ban cong trinh khoa hoc Emerald Literati Network.

2013

17 Kinh nghi¢m vé quan 1y, dénh gia KH&CN (56 heong cac Hpi dong tw vdn, xét duyét, nghiém
thu, danh gid cac chwong trinh, dé tai, duw an KH&CN cap quoc gia hodc tuwong dwong trong va
ngoai nuoc da tham gia trong 5 nam gan day)

TT Hinh thirc Hoi dong S6 lan

1
18. Nghién ciru sinh d3 hwéng din bio vé thanh cong (néu co)

r X < Nam bao
TT Ho va tén H}r ong d'a n hog ¢ Don vi cong tac vé thanh
: dong hudng dan : YA
cong
1

Toi xin cam doan nhitng thong tin dugc ghi ¢ trén 1a hoan toan chinh xac.

Khanh Hoa, ngay 15 thang 11 nam 2017

Xdéc nhan cua Thi trwéng don vi Nguoi khai
(Ky va ghi ro ho tén) (Ky va ghi ro ho tén)
Ho Huy Tuu




